YONIUS

Summary

Product designer with 20 years of experience across eBay, Twitter, Amazon, Adobe, and
Upwork, specializing in growth, marketplace, and platform ecosystems. | lead 0—1
initiatives, turning ambiguous cross-cutting problems into measurable business outcomes.
As a strategic individual contributor, | blend high-craft execution with Al-forward
prototyping to accelerate validation. | utilize executive-level storytelling and sound
judgment to drive alignment and move decisions forward.

Experience

Upwork | Ads & Monetization Lead Product Designer Jun 2024 - Jul 2026

e Ad Product Strategy: Designed intuitive, dual-sided ad experiences that balance
marketplace trust with ethical, Al-driven relevance in 180+ countries.

e  Monetization & Integration: Scaled cross-functional ad features and subscription tiers,
ensuring cohesive, high-value experiences across the user lifecycle.

e  Al-Accelerated Prototyping: Compressed design-to-build cycles by delivering
functional VO/Vercel prototypes directly to engineering, drastically reducing handoff
friction.

eBay | Sr. Staff Product Designer Feb 2023 - Jan 2024

e 0—1 Platform Launch: Led the eBay Live seller console from concept to high-fidelity
specs; delivered $2.5M GMV by defining friction-free interaction patterns for real-time
commerce.

e Design Leadership: Mentored 3 designers and facilitated Al-driven discovery in a
high-ambiguity product environment.

Twitter | Staff Product Designer Mar 2022 - Jan 2023
e Discovery at Scale: Directed Explore page strategy for 400M+ users; shipped
personalization experiments that measurably increased engagement.

e Cross-Functional Alignment: Led executive-level discovery roadmaps, translating
ambiguous behavioral data into actionable product direction.

Amazon | Sr. UX Designer Jan 2020 - Mar 2022

® Voice and multi-modal systems: led Alexa voice interaction design for in-vehicle
FireTV, defining how natural language uncertainty should be represented and how to
maintain user trust across touch, voice, and remote modalities simultaneously. Led
voice education initiatives across multiple Amazon device organizations.

Adobe | Sr. Experience Designer Mar 2019 - Jan 2020

® Document Cloud: Positioned as a horizontal designer, designed cross-platform
experiences across desktop, web, iOS, and Android. Contributed to a product vision
and cross-organizational alignment across US and India teams.

Various Design Positions 2006 - 2019

Progressive design roles across advertising, manufacturing, and agency environments,
including B2B, building foundational expertise in user-centered and visual design.

Education

Executive Leadership Certificate
Stanford Graduate School of
Business, LGBTQ+ Exec. Program

M.S., Integrated Marketing Comms
Golden Gate University, SF

B.S., Graphic Design
The Art Institute of California

B.A., Business Administration
California State University, Fullerton

Skills & Tools

Design: 0—1 product design,
strategic systems thinking, design
systems at scale, marketplace and
platform design, growth,
monetization and activation
surfaces, workshop facilitation.

Al-forward workflow: Claude,
ChatGPT (planning & prototyping),
VO, Figma Agent.

Cross-functional: revenue-tied
prioritization, growth
experimentation, Sales, Customer
Success & Business Units
partnerships, research-driven
discovery, executive storytelling

Languages: English (fluent), Bahasa
Indonesia (native), Mandarin
(conversational)



